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II. BEAREHZHE
BRIt HE
—. ZEHHMER
) P FR RIS ST B 7 R IEANR IR, Al2A 25 31 JF T
XRCEM AR, T F AR R
() AESAAESEARAT I AT SR AR TR 10T 5 0.
= EBRIIREERER

(—) HENCEAL
(1 FERFCH BB EE R & R E:

1. disembark v.  FfE, K EHL

2. chuckle w. NG Jih 2%

3. inequality n. APEE

4. meritocracy n.  AFOLE BG4S
5. marvel wv. WA AT

6. relish w. Meee G RIIRHR, B
7. dopey adj. am, BBE

8. intuition n. JENA

9. eclipse n. (H. H> th

10. frenzy n. KT

11. celebrity n. EDN

12. briefing n. fajdi, CBriED KAnss
13. eternity n. KA

14. traindepot n. k%

15. cadre n. e, 5T
16. friction n. JEE ¥

17. meddle v. A

18. journalism n.  FifE%

19. rebuff . [EIEZ

20. accost V. FIHERE, 5

21. quantify V. =

22. avalanche n. T, KER

23. hierarchy n. SR

24. notorious adj.  FEAAIREEN

25. dropout V. HrigiB &

26. wayward adj.  fFPEM

27. permanent adj. KA

28. rational adj. PEVE), BT
29. recruit . B

30. affinity n. Y|



31. credential n. ks, Uk
32. reminisce V. L4
33. phobia n. R HE
34. perimeter n. JEIL, &K
35. commercialised adj. ALY
36. shrink . e
37. enrolment n. N
38. vigorous adj.  IGHEKM
39. momentum n. KJEHL
40. squeeze V. Btk
41. intrigue V. W], WO R
42. dilemma n. P55
43. elite n. e
44. lavish adj. FEH
45. gleefully adv.  fgitRis
46. renunciation n. I
(2) ERECFRIENARE, BEBHERZAT R E 3.

1.

©ooN O WN

the Federal Reserve Board

stockbroker

financial consulting company
the Council of Economic Advisers
mathematical economics

(%I) I _ L e
e QA a | /AT
G T ) 2
B

business forecaster i Wil 7

econometrician
profit margin
revenue

R AR
i
170N

=
RS

(=) BBEICHH IR
(1) REBAEREMR RSO A SRR3R IH A TSR X
(2) REMHERRIFS XEa MR AT

1.

2.

The magnetic needle behaved as if influenced by a hidden force field,
rather than through a mechanical method of touch or contact.

He liked the fact that America, despite its inequalities of wealth and
racial injustices, was more of a meritocracy than Europe

He gave in to her nagging that he smoked too much, and on
Thanksgiving bet her that he would be able to abstain from his pipe until
the New Year.

So it is not much of a stretch to see him as instinctively fearful of
Greenspan.

What made this exercise memorable was the magazine’s huge
investment in economics and statistics, which generated an avalanche of
data that went far beyond what the Commerce Department was then
publishing.

Some time after Sandy’s death | found myself reminiscing about all this
with Hedley Donovan and mentioned his decision to resist hiring Alan



Greenspan.

So there’s a good chance that if he had been offered the magazine job, he
would have declined it, which implies, in turn, that Fortune’s failure to
make that job offer had no lasting impact on the American economy.
Perhaps management education would beat off its critics more
effectively if it went back to its beginnings, and got more corporate
managers to teach.
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buck n. X0

drop off v. b
full-timer n. LR TAENR
transcription  n. =
scrapbooking n. B,

perk n. BANEEN,
anonymous  adj. b 44 1)
demographic  adj. 5 NAGi-H KK
archive n. FERS A
proof n. FEK
showcase V. R RN
knack n. W

offbeat adj. AR
entertainer n. WEH
county n. B, B
reptile n. AT
hook . i CAN) B4
coughup V. AR CREYD
surcharge n. B ok

sucker n. Sy N
revolt v. &7

bold adij. pNENE

waive V. Y, JRGE
levy V. ik, AiERR



25. lobby V. dizatd
26. discretion n. FIW ), YeE
27. savvy n. i, WK
28. stump V. =, e
29. lousy adj. FEEEI, ZE2NIN)
30. up-front adj. THAT )
31. whopping adj. BRI, BEKIR)
32. insane adj. IRAERT, T E
33. issuer n. RATH
34. alacrity n. B, TR
35. scorecard n. ok
36. paltry adj. THAS R TE (1)
37. stash w. i, FeiE
38. sneaky adj. PRSI, PR
39. subsidize . gl
40. stickinsb’scraw v. A4S
41. saturated adj. (IR SINER|
42. clutter n. VL
43. venue n. LA, KA
44. motif n. B
45. replica n. =R
46. monument n. B
47. terrazzo n. JE A - Hh
48. tranquil adj. L)
49. collaborative adj. HAER
50. proposition n. W, Fk
51. unleash v. T
52. molecule n. Gann i
(2) ERECFRIENARE, BT R E 3.
1. network B Stapii]
2. promote W) B E AR T B e A
3. word processing bR
4.  bookkeeping fd, il
5. virtual assistant READL B B
6.  administrative support 17EZHh
7. online forum W g is
8.  direct sales B
9. subsidiary. /AT
10. sign up BAZINTAE, 24
11. site PP
12. line EYT
13.  unbundled Xof e I3 Y
14. bounce FFH GZED AR #OE [A]
15. overdraft n. S, ESC



(=) ERERICPHRAR
(1) BEBHERA B URSC P A R 5 1B 1 A T E A= 3
(2) ReERRIRS X a X aF.

1. Assistants set their own rates, which can vary from 5 percent for selling a
vehicle to as much as 50 percent for selling low-priced merchandise like
housewares

2. That may not sound like a lot, but there are some good perks to be had.

3. On its website, United Airlines says its international flights (including trips
to Puerto Rico and the U.S. Virgin Islands) can incur fuel surcharges of
“up to $150 per direction of travel, and which are subject to change at
United’s discretion, without notice.”

4. At the rental-car counter, skip the up-front gas fee that allows you to return
the vehicle empty. You'll only end up paying for gas you don't use.

5. It also pays to ask: Sometimes banks will waive monthly service charges
or penalties if you're a good customer.

6. You're better off with a free or cheap non-interest checking account, and
stashing the extra cash in a money market fund.

7. Taxes that would never pass muster with voters are instead fobbed off as
“fees” on powerless visitors.

8. As a result, many stores and shopping centers are adopting new
technologies designed to get shoppers through their doors by appealing to
one or more of their senses.

9. But no matter what type of display-screen technology such installations
utilize, they all face this common challenge: keeping the screens filled
with fresh, interesting content.

10. Scent Air’s systems provide a way for retailers selling such items as
flowers, baked goods and beauty products to unleash smells that
correspond to their merchandise.

11. Several retailers selling merchandise that doesn’t have either a strong or
specific scent component use ScentAir’s systems to disperse “thematic”
fragrance, designed to pull passersby in by their noses.
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dissuade .
fine-tune .
blindfold n.
earplug n.
faux pas n.
discernment n.
brag V.
tribune n.
velocity n.
full n.

a hunk of n.
subtlety n.
enigma n.
inexplicable adj.
equivocate V.
condescend .
synopsis n.
hurrah n.
detrimental adj.
ordeal n.
pad n.
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HEN
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AL, 5 H

foulmouthed adj. I HUFAA ), H 5 ALY

buddy n.
illegible adj.

TR AR
MEFFINIR, 5 EAER 1K)

inadvertently adv. ANVEEML, 2 M

dejected adj.
troupe n.
audition .
formidable adj.
impart V.
copywriter n.
turbulent adj.
pension n.
buyout n.

correspondent  n.

ruse n.
lobster n.
omen n.
hawk v.
humiliation n.
indemnify v.
contingency n.
impresario n.
rationale n.
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45. trespasse V. BRI, 28

46. quidproquo n. FMEY), AIEAF

47. spawn V. T K

48. ambivalence n. JFJE/OEE

49. nperpetrator n.  fE%E

50. nepotism n. Wl KR

51. extenuating adj. AT

(2) ERERXFHITIWAE, eBHAEFIET R H B

1.
2.
3.
4.

circulation . R, RATH
shorthand . il

outsource A

tort AT A

(=) #REBICFHARK
(1) REBAEREM RSO A SRR %GR H A TSR X
(2) REMHERRFS BRI AT

1.

I told him that although he might be brilliant, his timing on certain things
needed work——and that maybe he ought to pay more attention to what
was going on around him.

Fortunately, | don’t have to try too hard at this one, because I’ve been
known to be on the blunt (and fast) side, which is good.

Riding in the car with him became an ordeal, because being in an enclosed
space seemed to warm him up even more.

As a former lefty turned righty, thanks to an overzealous teacher, | had
distinctly illegible handwriting——so bad that after taking dictation, I
couldn't translate it.

but the Barbee case clearly illuminates the problems that employers face
when they use dating policy to exclude Cupid from the cubicle.

They wish to assure other employees that the workplace is a meritocracy,
not a patronage trough.

While a soured affair may dampen one’s ardor for reporting to the same
place of employment as one’s ex, dating someone who shares the same
profession turns out to be an excellent bet for lasting love.
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PODPDMPOOONSDAORWNMREOOONODGORWDNMREOOOONODOGRAWDNREO

illustrate .
venture n.
gamble v.
humanity n.
Christian n.
fare n.
principle n.
wherein adv.
inhabitant n.
frame n.
complexion n,
bawl .
foresee V.
prospective adj.
mourner n.
aswarmof n.
deplete .
max out V.
cumulative adj.
stake n.
renovation n
tiptoe V.
moonlighting n.
sack .

plug .
accommodate .
passionate adj.
staffer n.
confront V.
entrepreneur n.
rein .
jeopardy n.
wrenching adj.
exhilarating adj.
fall apart V.
wreak V.
havoc n.

for openers
resolve .
snap adj.
downfall n.
agony n.

VOW V.
repercussion n.
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45. crave V. W, P
46. innately adv. KA

47. guts n. B, HE
48. perplexing adj. A AWK, 2 ANHEH
49. generate V. FEA

50. bestuck with v. #IEEE ()
51. recklessly adv. N5 S
52. virtually adv.  SZfr b

53. aversion n. PO, R

54. baffled adj. W GED =Ri

55. assessment n. PP, PR

56. assume V. A

57. paralyze v. ik LA, A%
58. critical adj. YUE M)

59. drastically adv. i, Se4nith
(2) BFEFCFHRIENVARE, BEBHERFIITHIECE .
1. statistical account Ziilik H

2. real estate ANl

3. mortgage HEH

4. foreclose ECTH R TR (R A
5.  trust P All, Fedr ity
6. venture capital firm XU £ %% 2 ]
7.  commercial bank  FNVARAT

8. executive director FATH R

9. venture capitalist XU
10. public relations firm 2y ¢ 2 ]

11. gross profi EH)

12. venture firm S Ak

13. inventory JEEAT

14. ad agency ] A

15. acquisition i

16. layoff it Jee, A1
17. investment limit  #¢% Pl

18. credit fFI%

19. daycare center HFEH L

20. loan payment PG AT

21. track record TAEN SR

22. lender V7, RN

(=) ERBCPHANR
(1 BeBHEm BRI A RSB E A A TSR 3
(2) ReERRIES XA XM aF.
1. Study it wherever you choose——in business, in your profession, in your
housekeeping, whatever your life, that one thing is the secret of success.
2. My friends, did you ever read that wonderful book of Riis, wherein is

10



given his statistical account of the records taken in 1889 of 107
millionaires of New York.

A.T. Stewart went on that principle until he was worth what amounted
afterward to forty millions of dollars, owning the very store in which Mr.
Wanamaker carries on his great work in New York.

Otrib, which gets a cut of up to 15% on sales of bereavement cards and
flowers that mourners purchase on the site, brings in $5,000 in revenue a
quarter.

It had made the experience exciting, exhilarating——a test of my business
savvy, in which | had total confidence.

Once | had faced up to the reality of my risk-taking personality, | was able
to figure out what | could do to make sure that | kept it under control and
never let it wreak havoc on my company and my employees again.
Unfortunately, I didn’t realize it until 1’d already made a series of decisions
that led my company into Chapter 11 and forced me to lay off more than
2,000 employees.

I would make a point of listening until 1 clearly understood what people

were trying to tell me and why.

FBhETT EEHE

— FIHRMEXR

(—) 4

SV AR R 2R S R S T B T ARE R IR, AR 2T

TR IR SO 1S R AR A

()

2 AR R AT OGRS RIR B R 1 5 A

= FERARRMEZER
(—) AICEEA
(1 FERCH IR E RS X I A

1. dread n. R

2. prime adj. FEM
3. downsize V. NS
4. diminish V. /b

5. productivity n. GSIReb))
6. innovation n. B

7. consultancy n. [T & /N
8.  discretionary adij. R
9. spectacular adij. ML
10. deficit n. Zin2
11. metric n. 5 B bR A
12. devise V. wit

11



13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44,
45.
46.
47.
48.
49.
50.
ol.
52.
53.
o4,
55.
56.

intuitively adv.
spirituality n.
initiative n.
bureaucracy n.
attributable adj.
relinquish v
enticing adj.
spot V.
retention n.
foster v.
captivity n.
toolkit n.
alignment n.
elusive adj.
autonomy n.
authentic  adj.
invoke V.
onus n.
authenticity n.
proactive adj.
blogosphere n.
tarnish v.
empower V.
unwittingly  adv.
laptop n.
vent steam on V.
heed .
dispatch .
launch v.

rein n

screw up V.
mess n.

get in the way v.
confess .
retrain V.
scrap V.
empathy n.
diligently adv.
fake .
relegate to .
go ballistic
cede V.
compensate V.
advocate n.
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CIEER
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T
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S, IR
NGt R, ToREH
JE b AR
kA5

FE, HE
JRIE

T, K
FEHIB, B
PRAE

WAL, AERL
Wit

AN, HE
HHHE, BHE
R

I 1EH

P, AR

Phit, i
Lita, B
Fk, Hk
ik, M
RABE, g
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(2) ERFICHHTAATE,

57.
58.
59.
60.
61.
62.
63.
64.
65.
66.
67.
68.
69.
70.
71.
72.
73.
74.
75.
76.
77.

78.

1.

© oo N O~ WN

N
= o

12.

13.

radical adj. Tk

notion n. MYk, Fik

harness V. FH e ees B

proofread V. BEX]

retrieve V. W[l

recount V. ROR

usurp V. FLLF

misstep  n. N

lurk . ZEN

derail V. fa

encounter n. MR

loner n. S GEAPN

collegial ~adj. ﬁfﬁl‘ﬂ*ﬂﬁ%’ﬁﬁﬁ

turf n. A, A TTul

alliance n. Eﬂéﬁ

visibility n. SINEH, AT

harbinger  n. Tk

expertise  n. LARES#N

highlight V. R

dictum n. M5

replenish  v. #h7e

lucrative adj. IR, AR
RetE ML IEAT H S L L

cost-cutting FSCAS 1 9%

press release B A

giant manufacturer KAEF=R

a market researcher 7 R

career trap W7 e B

career-counseling RNV 30 IR 55

financial department  I4 4531

training budget | Bk

Chief Financial Officer (CFO)

NEVERE WU B 55 S

streamline procedures k& & f

a retail buyer
overspend
advance

(=) ERBCPHANR
(1 BeBHEm BRI A RSB E A A TSR 3
(2) ReERRIES XA XM aF.
In today's lean business, committed employees who go the extra mile help
the company get to the winning tape first.
And if costs have been cut to the bone, the only way you can grow is
through better productivity, innovation and service——which comes down

1.

£ PRGIA
L
En)
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to the willingness of your people to muck in, pull together and go that
extra mile, for the success of the company.

"The reason why engagement matters now," says Jim Crawley, a principal
at Towers Perrin, 'is that while previously anyone would intuitively have
said there is a link between people being well disposed towards an
organization and the likelihood of that organization being successful, now
there is evidence to prove it.'

Others want to make as much money with as much flexibility and as little
commitment as possible.

. Dell's worst problem had been that customers were having too many of the

wrong conversations with too many service technicians in too many

countries.

. Today, customers share their knowledge in so many ways that Dell's team

says the challenge is to manage that knowledge and spread it.

. Having allies who speak well of you increases your visibility to top

management.

. Handle it right, and you may even come out ahead of the game.

NE R ELIGIE->N

(—>

I AV AR PR & P O TS AT P R T T RRE A E, {5

PRSI IF T RKSRICE (R SR B ST AT

(=)

e AR B AT KA ) R AR T ARIA S AR

“ BERATR R MBI ER
(—) JAICEEA
(1D FEEFRICHHIH LR RC S LR H A

1. ponder V. ran #5E, wA
2. contradiction n. FJ&

3. insight n. gL )y, WR

4. optfor v. Bk s

5. transaction n. Ay, 5%

6. intermediary adj. "IEK, BEA

7. secure V. s, IRT

8.  originator n. (V) Wik, Wk
9. upload V. () g

10. frustrated adj. VM, BRI

11. subscriber n. N

14



12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44,
45.
46.
47.
48.
49.
50.
ol.
52.
53.
o4,
55.

overloaded adj.
boom .
stagnate V.
browse .
coupon n.
inefficiency n.
boost .

a multitude of n.
norm n.
tempo n.
gadget n.
satnav n.
spring V.
baseline n.
wear and tear v
cardiovascular
immune adj.
pace V.
shift gears v.
self-inflicted adj.
default n.
logonto .

tap away V.

zap V.
commandment n.
skinny adj.
puritan adj.
virtue n.
stress-junkie n.
cranky adj.

fall flat v.
enthrall v.
legitimately adv.
resonate V.
counter .

come into relief v.
backlash n.

out of synch
arena n.

water down .
validation n.
diehard n.
competency n.
get ahead of .
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b
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TR
HELE,
KEM

iy, g
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NP, ANDUE
PR
A, SRS
gk, HLME
BFE, %

B
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L5107
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TR

ZINFR)
THEAERL)
i, e
XT3 e
A BRI
IEAS B FUHA AR
R, A
IE4H, &P
JLng

IF84)

o H

AN

S AL B, U IR s B

NGEZ
iy, WG
oK R
fifiih

T[] 43§
TEHs, g
JEt,

15


http://dj.iciba.com/%E7%9A%84/

56. theatrical adj.  REIPER

57. roast V. Mt %
58. doughnut n. T B O
59. gourmet n. LXK

60. make hay out of v.fixF 3 A H)

(2) ERRXTHHTIWAE, REBHERIT P H %

1.  file reader SRS S A%
2. software retailer B AR
3. honor code WE PRUET

4.  price elasticity il

5. subcontract Lz

6.  blue-chip advertisers  F ) % 7

7. site-security application ¥4 424 W R
8.  keyboard shortcuts PR b

9. digital goods AR

10. site software i R A
11.  mobile devices (2N &

12. online retailers W 2% A R

13. search engine company 825 |4\l

(=) ERRXFHAR
(1) REBAEREMR RSO A SRR3R IH A TSR X
(2) REMHERRIFS XEa MR AT

1.

But those who balk at paying can get the software for free by using
TrialPay’s system to opt for over 150 alternative transactions from a range
of companies.

He says his service is a way of turning some of the money that a retailer is
willing to pay to acquire a customer into savings for that customer — unlike
paid search, where the money goes to the search engine company.

So what could be less relevant to the working day than the "slow"
movement?

The more switching back and forth we do——between, say, talking on the
phone, scanning email, and thinking about the next meeting——the less
impressive our performance will be.

My daughter, on the other hand, had a great time...and the argument can
be legitimately made that the experience is supposed to resonate more with
her than with me.

If you have them, and you aren’t facing them head on, then you are
making a mistake that could, in the long run, be fatal.

FLHET ANRRE

— I HRMEXR
) AAPE IR S AN D) BHBT T IR IE AR IR, 52 AE27 2] F
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http://dict.cnki.net/dict_result.aspx?searchword=software&tjType=sentence&style=
http://dj.iciba.com/%E5%AE%89%E5%85%A8/
http://dj.iciba.com/%E5%BA%94%E7%94%A8/

TRXISSCTEI SR SR AR R

(=) Al2p R AR AT O] T

= BRIMIREMERLER

)T A R A BRI K 5 R

(—) AR

(1) FERERICH HINF) B R E XA
1. observe V. PR, KL=
2. billboard n. SR
3. feature . RAPSL S )
4. sue V. e
5. poll n. =W
6. retain V. Tr¥e, PRE
7. vacancy n. 75 i
8. consultant n. Josi i)
9. curve n. fih 2k
10. synonym n. [F) S 17
11. spectacularly adv. i A Hh
12. cheerleader n.  FufvpAK
13. boast V. H%, LA 5
14. intangible adj. LIEMH
15. patent n. L
16. transformational adj. (¥
17. project V. T
18. downsizing n. AR
19. blue-chip adj.  HEM, —HH
20. bug n. Sk
21. magnet n. CLLGIPIPNE YY)
22. entice V. 515
23. retirement n. IBR
24. lifespan n. Vil
25. estimate V. fin2n
26. unavoidable adj. AN
27. announce V. HAW
28. mortality n. FET R
29. hypothetical adj. M, BEM
30. synthetic adj. A, ANiER
31. statistics n. Gt
32. ominously adv. AEHAF|W
33. dispose V. WFE, AbE
34. odds n. ArREtE, Mla
35. uniqueness n.  ME—E, SlkErE
36. inane adj. RN, ThBIEN
37. assiduous adj.  ELEGEM, BT
38. futile adj. TeR, JoH
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3.

R

JE fie

AMNTH

A NI IR

EWER, Bk

TR T B

EE G CRHE iR JE (1946——1964) fE3E

SR BT
nlRES HILRISEm (BVERT, 4550
Z NI

[IERRRIS S

unprecedented adj.  ZSHIH)

39. culprit n.

40. obesity n.
41. homicide n.
42. poignant adj.
43. barometer n.
44, plunge V.

45. baby boom
SRS

46. surge n.

47. implication n.
48. geriatric adj.
49. burgeon .
50.

51. Bangladeshi n.
52. manufacturing n.
53. electoral adj.
54. stance n.

55. curb w.

56. astronomical adj.
57. offset wv.

58. marginally adj.
59. crunch n.

60. recipe n.

61. strife n.

62.

1.

No o~ wd

LA
il
I
g
W,
TR
o
1
ik, A
PR
e

population implosion A IH i
(2) ERECFRIENARE, BEBHERZAT 2B 3.

conglomerate
back-office
actuary

life expectancy
decimal place
vicious cycle

Ak A
T, NEIAR
DR B A ST
YAzt

N

BTEEEA

hard-right politician 5 f7 3 %
(=) ERBCPHANR
(1 BeBHEm BRI A RSB E A A TSR 3
(2) ReERRIES XA XM aF.
1. Accenture, a management consultancy, calculates that intangible assets
have shot up from 20% of the value of companies in the S&P 500 in 1980
to around 70% today.

Indeed, companies do not even know how to define “talent”, let alone how

to manage it.

Another corporate disaster, Long-Term Capital Management, was even
more talent-heavy than Enron, boasting not only MBAs but Nobel
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prizewinners among its staff.

Thanks to all that downsizing, the old social contract— job security in
return for commitment—nhas been breaking down, first in America and
then in other countries.

Let's start with what we know: that life expectancy in the United States is
about 78.
Answer a few dozen questions about yourself, and they tell you your life

expectancy.

But the ability of societies to absorb foreigners could well determine
which economies will grow — and which will fade into the twilight.
Germany would have to boost immigration twenty fold and Japan fifty
fold to offset the population implosions.

F\EIT WREAR

— FIHRMEXR

) A EPITIR AR E R TS SRT7 I FHE AR A, (224227 2 JF
TR IR SO 1S R AR A
() AESARSERAT G AU E R AR TR 1T 5 0.

= FERARRMEZER
(—) AICEEA
(1 FERCH IR E AT S X I A

1.  charismatic adj. A ) BT ST
2. tightfisted adj. o I

3. visionary adj. AR = LI

4. render V. A

5. defer w. HEZZ

6. trigger V. g1k

7. redefine v. FOHT RS

8. delegate . ZHEMA

9. constituency n. R, SCREE
10. acquiesce V. BRF

11. measurably adv. AL AR H
12. panel n. LA

13. restraint n. B i

14. ethical adj. P IE

15. compatible with v.  Heeeeer — 2
16. inherently adv. RPEHL, A H
17. meticulously adv. ANINY & §: 1)
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18. accountable adj. N A AT

19. explicitly adv. H YAy

20. superior n. 2%

21. subordinate n. &

22. peer n. S NAHPN

23. perception n. P

24. professional n. LA IN7

25. meld V. BE, B

26. matchup n. VTP

27. disseminate V. KA

28. clarification n. PRI

29. convene V. HEE

30. penalty n. AREER, 1T

31. encroach w. 2y

32. self-discipline n. HEEFE, A

33. adjourn . Res

34. numb V. ERRA

35. aspiring adj. HAW, FHiAm

36. motivate V. Wk, B

37. vastly adv. PN}

38. discipline n. a0t

39. compel vt HEsh

40. creativity n. B3

41. integrity n. EH

42. drownout V. K

43. potentially adv. ALY

44. clarity n. TR, Wl

45. scary adj. YN PRIE &1

46. competitor n. s, XWF

47. obstacle n. R i

48. npersistent adj. IR FF I

49. intelligence n. B

50. frontline n. A2k

51. theoretical adj. PR

52. pronouncement n. B,

53. transparency n. 75 W

54. disrupt V. fEVREL, HFEL

55. brilliant adj. HAAIN

56. essence n. AT, KA
(2) ERECFRIENARE, BEBHERZAT 2B 3.

1. price/earnings ratio  JREIri K%

2. cost of capital PEA A

3.  stakeholder JBE 2R

4.  conglomerate PG A CHVFZ AN FATII A W A s
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ENGER =Sl )

1.

5.

knowledge-based DLAITR Ay Al 1)
tax accounting Bigs ot

industry structure FEMb )

manage conflict {EP*ME

old-line businesses ~ ZF-5. ZMEH T

10. core values WX (ET
11. mission statements iy
12. core strength VS A=l
(=) ERFECHRA
(1)
(2) ReB BN XA AR AT .

REHERA B RSO R S5 HEE I E A A T4 AR X

He organized his working day so that it began with tutorials on foreign
policy by the secretaries of state and defense.

It was getting rid of GE businesses that, no matter how profitable, could
not be number one or number two in their industries.

Effective executives know that they have ultimate responsibility, which
can be neither shared nor delegated.

Problems have to be taken care of, of course; they must not be swept under
the rug.

This one may sound simple; it isn't, but it needs to be strictly observed.

But the demand is much too great to be satisfied by extraordinary talent.
Referring to herself jokingly as a ‘perspiring actress’, rather than an
‘aspiring actress’.

The idea that everyone in America has an equal chance, that our fates are
not determined by accidents of birth, is one of our core values.

FILHATL BF

—. ¥ HHRMERK

) A2 T P e s v OG- AV A T 37 0 1R 5 4 D7 T R FRGE Fe ks, A
AR SO TR SCEE R SO VB S AN AR A

() i AR B4R AT G ) AR B IR IR 5 .
. ERAMRRMEREK

(—) aICEER
(1) EEFRCH I ER /K”‘X&Eﬁﬁ/zt:

o0 s wN R

sift . [fiipvn
plague V. ﬁ‘iﬁf
dearth n. k=
applicant n. HIG
fertile adj. B

inappropriate  adj. ANE S
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divert w.

gauge V.
matchmaking n.
influx n.
frustrating adj.

indiscriminately adv.

aggressively adv.
contend .
negotiate v.
overqualified adj.
portfolio n.
assess V.
irrelevant
bid w.
anticipated adj.
nasty adj.
rescue V.

trim .
concession  n.
rot .

veteran n.
backlog n.
prescription n.
eligible adj.
generosity n.
unsustainable adj.
outraged adj.
petition V.

cite .

hostile adj.
arrogant adj.
tentative adj.
illuminate .
allegation n.
stoppage n.
scant adj.

truce n.

fiscal adj.
upbeat adj.
jet-setting  adj.
sour V.

mill v.

slash .

zoom n.

adj.
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51. temp V. Vel N e 57

52. weigh V. BT, %18

53. stature n. A ARG A

54. merit V. N4

55. extension n. JE {1

56. whine . 48

57. bleak adj. BEVR I

58. ethos n. ARy il

59. bail out . FRVRL, A5 A PR X A 35 o f
(2) ERECFRIENARE, BEBHERZHAT 2B 3.

1.  bankruptcy . e =

2. brand-name i S

3. guerrilla tactics el i A

4.  sandwich board HAEY L) 5

5.  the lunch-break crush AR TR) A A I AR

6.  record numbers R AR A

7. job crunch L AEHL

8.  recession 207 =

9. laid-off workers T A

10. director of operations N& e

11. web designer W 2 B vt i1

12. equity B

13. patent lawyer NG eI

14. benefits Rt 4

15. gosolo Ll

(=) #REBICFHARK
(1) REBAEREMR RSO A SRR3R IH A TSR X
(2) REMHERRIFS XEa MR AT

1. For business owners plagued by a dearth of candidates for key job

2.

openings, the Web was supposed to provide an ideal solution.

The time and expense of dealing with a huge influx of resumes is all the
more frustrating because much of the flow comes from online applicants
who indiscriminately bombard hirers with resumes.

With online job postings sometimes pulling in more than a thousand
applicants, the ability to winnow the flood could mean the difference
between being able to retain control of the hiring process and having to
bring in a professional recruiter—at a typical cost of $30,000 for a
midlevel hire.

For that matter, it’s easy to imagine the not-all-that-distant day when
online tools make it so easy to find people to fill a specific slot that the
notion of permanent jobs becomes irrelevant for many positions.

Still, the CEO now feels the company is in better shape than ever and is
making significant progress toward moving from an old-line can and pack
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Company to sophisticated enterprise with flexible production lines and the
capability to quickly produce special products for private-label customers
and supermarkets.

Several managers either resigned or refused to across the picket line,
leaving Woerner and the co-op members even more short-handed than they
had expected.

But if happiness is largely a matter of expectations, losing a job can be
hardest, psychologically, on those who have the farthest to fall

During her year of unemployment, Zoe Quan has plumped her network of
contacts, built over 17 years in telecommunications, to no avail.

Her degrees from Harvard and the University of Chicago have not bailed
her out nor has her minority status.

HHHT RMUTE

—. %3] HHRER

(—>

I AV TR PR & O T BT s T AR IE AN IR, SRS 31T T

XRCEM SR TEF A AR R

(=)

e AR B AT KA . ) AR AR AR A S AR

“ BERATR R MBI ER
(—) JAICEEA
(1) FERCP WAL BT S LRI

1. endow V. TN

2. inheritance n. i, Wi

3.  perseverance n. AR

4. compound V. PASE A 0

5. amass V. TR

6. formula n. 5 7 2

7. compactcar n. IR

8.  civil engineer n. TR TREIT

9.  mechanism n. TN, EAT
10. thwart . P

11. implement v. L]

12. paycheck n. 7K

13. horizon n. FLEY

14. sock away &, + (B
15. downturn n. GRS I

16. proportion n. tel, Ao

17. prevail v. AT, WAT
18. pessimism n. AU, IR X
19. jumble n MEFS

20. coherent adj. HEB, —8U
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21. segment n. il
22. respectively adv. gawilb:
23. cruise V. W, IR BE S
24. minimize V. M
25. setback n. P, PRI
26. pileinto V. PN, A
27. diversify . 24k, TEZ PP
28. cushion V. GeM, ki (EJ1D
29. flame out . SORE KIE, FEIRRAR
30. outperform v. WAF L el I
31. jettison V. i, HAF
32. wary adj. AT, 25
33. invulnerable adj. AEZAER, AW
34. filterout . JERR
35. volatile adj. kAN, ARE
36. conversely adv. i
37. tidbit n. MERT
38. sortout V. WG, FRIE
39. rattle V. e bie R4, TR
40. savor V. IS
41. sidestep V. [Al8E A RE D
42. pitfall n. Rk, B iR
43. impair V. il 55
44. grim adj. TG )
45. trade-off n. Ly,
46. self-knowledge n.  HZIZW, A
47. pluck V. Wi, Mibr
48. incentive n. BNl
(2) ERERXPTHITIWAE, eBHAEFHIET R H B
1.  portfolio BT A
2. annual returns G g
3. compound interest x|
4. CD C(certificate of deposit) e g
5. treasury bills (T-bill) % 3 [ 74
6.  money-market funds  FHERATERAEIITC RSP, FILEEE M A7 K
7. share prices JBe
8.  managed fund (EBLIB S
9.  performance list DU TG
10. long-term returns K 5 )
11. short-term outsize gains % 1178 K i )
12. diversified portfolio  ZFALIEHAHE
13. trading patterns A Gk
14. percentage points [EFigs
15. tolerance for risk 527 W R

25



16. bear market e, 23k

17.  bull market 411, ATH IR
18. investing cycle S GAGLE |
(=) ERERICPHRAR
(1) AEERBEM RSP AE RS EER T A TSR
(2) ReERRIES XA MR aF.

1. Inthe long run the cost per share evens out, and best of all you develop the
habit of staying in the market for the long run.

2. \oting as a group made it more difficult to be panicked into selling when
prices fell or selling when prices shot up.

3. At times it’s a real struggle to find stocks that are going anywhere but
down.

4. Your parents’ oohs and ahs notwithstanding, what you really had was just a
random assortment of shells.

5. Soon we have a portfolio resembling our jumble of seashells: a
hodgepodge of investments chosen with no coherent strategy and little
regard as to whether they work together.

6. Once a stock is underwater, we’d do anything rather than sell that baby
before it gets back to even.

7. Similarly, investors with a strong emotional reaction to market swings
often buy and sell at the wrong time and may trade more, thus racking up
hefty investment costs.

8. If you aren’t risk-averse enough, you could end up blowing yourself up
and losing all your money.

9. These folks, who had lesions on their brains that limited their emotional

reactions, were more willing to take gambles where the potential payoff
easily outweighed the potential loss.

HH—HIT EREL

—. ¥ HHRMERK
(—) 7
TR IESCR SO T RN 2R A
() i AR B4R AT Gl )7 AR 7 IR IR 5 4.
. ERAMRRMEREK

(—) aICEER
(1 ZEREFRICH RIS RS XA E:

a ks wn e

VIS TEDAE  SilP N S S R S e I W TN E ST R L7 Ce o O e e R Pl B

divulge V. i e, MEE
eschew . T TF

fiasco n. Bk
volatility n. AR B
leverage up V. ]
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Bij 1k
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44,
45.
46.
47.
48.

stumpup .
dimension n.

unilaterally adv.

disperse .
liquidity n.
leverage n.
prop V.
intertwine V.
prominent adj.
sphere n.
realm n.
grasp V.
oversight n.
recapitalize V.
infusion n.
disruption n.
recession n.
debacle n.

acknowledge t.

likelihood n.
catastrophe n.
refreshing adj.
anticipate v.

avert V.
collapsing n.
surplus n.
pensioner n.
partially adv.
column n.
massive adj.
indebtedness n.
deflation n.
bubble n.
presciently adv.
brink n.
restore V.
institution n.
inspire V.
intensify v.
distortion n.
irony n.
adherent n.
dogma n.
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#IL, A

49. manipulate v.

50. speculation n. Al

51. distinction n. X, 2= 5

52. shareholder n. J 2R

53. creditor n. T ON

54. assertion n. Tk, Wi

55. mineral n. )

56. vulnerability n. 590, HEBEE b
57. abandonment n. L&D

58. inflation n. BRIk

(2) BRE AR, AT O

1.  hedge fund X 4

2. position SN

3. junk bonds JE R 55

4.  financial order SRR T

5. credit crunch (S

6. capital market WA

7. risk management fENLE B

8.  trade surplus AW Ao Hs
9.  sovereign wealth funds FRU & 4
10. investment bank BRARAT

11. financial assets St

12. government bond At BUiZ:
13. hedge fund X 4

14. credit crisis 75 Hfapl

15. leveraged buyout ELSASAYN

16. Reserve Bank fiti & AT

17. banking system WATRS

18. liquidity crisis HELRES), wshtEfal
19. budget surplus A &R

20. make one-off payment — IRPEAT K

21. financial market SR

(=) ERBCPHANR
(1 BeBHEm BRI A RSB E A A TSR 3
(2) ReERRIES XA MR aF.

1. Since everyone else is heading for the exits at the same time, these become
crowded, moving prices against those trying to get out, and requiring still
more unwinding of positions.

2. It would be neither fitting nor efficacious for this Government to undertake
to draw up unilaterally a programme designed to place Europe on its feet
economically.

3. Far more than ever before, products, capital, and personnel are becoming
intertwined, as business entities increasingly consider their market as being
global rather than simply domestic.
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Thus an applicant should comb his academic history or personal
experience for anything that makes him stand out,and then highlight it.
What is unacceptable is that the Reserve Bank and the Australian Treasury,
which are supposed to be the custodians of the Australian economy, were
apparently unable either to anticipate the current economic crisis or to put
in place measures to avert it.

The economy could then find itself in a contractionary spiral, with wage
deflation feeding a collapse in spending, and collapsing spending feeding
further wage deflation.

Having experienced the effects of an over-zealous appetite for real estate,
it is probable that both of these factors are unlikely to be as potent in the
future.

HH I AR

NE R ELIGIE->N

(—>

VIRTIDAE Sl F I s S RN 1P s =30 A e/ oE e e e P e e S

I T MR ICE RSO 15 5 A BT

(=)

e AR B AT KA . ) AR AR AR A S AR

“ BERATR R MBI ER
(—) JAICEEA
(1D FEEFRICH RIS BRI & X H A

1.  obsession n. GSE7"

2. sophisticated adj.  THHK), ZZIK
3. indefinitely adv. ANHff 5 H

4. viable adj. AIAT IR, AISEE
5. convince V. 1545 M

6. seminar n. LRI

7. recipient n. )

8. devastating adj. IR

9. ego n. EE N

10. compelling adj. A NG M

11. break even adj. &7 AR

12. parasailing n. iR )

13. excursion n. FRERAT

14. fantasy n. 2J48

15. liken . E{WRREELT = 4 (B
16. wondrous adj. AL

17. inevitable adj. AN IBE LT

18. agonizing adj. I 1)

19. indispensable adj.  ANH[HR)

20. badge n. W
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21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.
33.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43.
44,
45.
46.
47.
48.
49.
50.
ol.
52.
53.

o4,

(2) ERFICHHTAATE,

1.

©ooN O WN

ambitious adj.

self-imposed  adj.

getaway n.

deprivation n.

compile v.
grapple .

rapid-fire adj.
instantaneous  adj.

boundary n.
fluid adj.

symptom n.
clinical adj.

syndrome n.

envision V.

miserable adj.

devastate V.
glut n.

disciplinary adj.

prompt V.

freelance adj.

resent v

infuriating adj.

sane adj.
teeth-grinder
retreat V.

auditory adj.

meditate v.
jostle w.
Muslim n.
variant n.
atheist n.
abide w.
distract v.
intrigue v.

law firm

n.

public transport

managing director

graphic designer

tube network

carbon emission

environmentally friendly transport system

real terms
UHT milk
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10. carbon footprint B A2 128

11. spiritual solace U o
(=) ERERICPHRAR
(1) AEERBEM RSP AE RS EER T A TSR
(2) ReERRIES XA MR aF.

1. Then again, what makes sense for one person may be a recipe for failure
for someone else.

2. He’d wind up wasting a lot of precious time, which would come back to
haunt him even if he quit before spending all of his money.

3. If his new business did not become viable—that is, able to sustain itself on
its own internally generated cash flow—uwithin approximately 24 months,
he would probably have to look for a job.

4. Indeed, expectations of just how wondrous the ever-shrinking American
vacation should be have been ratcheted up to levels usually reserved for
New Year’s Eve.

5. But it is not cruel Dickensian bosses and heartless company policies that
prevent employees from enjoying — or worse, —taking their vacations.

6. The more commuters get squeezed into limited spaces on their
increasingly long journeys, the greater becomes their desire to retreat into
the only private space they own——that between their ears.

7. In between each carriage there's a space, so just be aware of the space in

between your thoughts, and the gaps.

FH=HIT FHERERY

— FEJHEMER
(—) 7
ROCHMI M 155 TN AEE A
() AESAAESEARAT I AT SR AR TR 10T 5 0.
= HEBRARRMEZER

(—) aICEER
(1) FERFRCP HIMEEFATC S XRIHAE:

AR PR G PO B LRI IRIERNE A, A5 310 TR

1. predecessor n.  HifE

2. maxim n. A7 AN

3. alienation n. Bt

4. genteel adj. HHFMW, LK

5. demoralise v.  fHiEfEBIN

6. regime n. fIEEEN

7. edict n. i, 4

8. sprawl n. BGEL,  GEOTID ek R
9. rehabilitate v. BE

10. inflict v. I
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11. buzzword n. INE==AFE

12. ulcer n. Bt
13. surmount V. i
14. decompose v.  (ff) i
15. logo n. PRIRE

16. disposable adj. JH5ERIAT EFH
17. well-meaning adj. %= 1), 0K

18. tote n. FHedR

19. boon n. A AR T
20. sustainability n FJRFEEK JE

21. freebie n. Yo B i

22. fabric n. 2

23. ubiquitous adj. TCHTANEEN
24. accessory n. BEEA,  ECA

25. triple V. GUSXEER

26. polyester n. FhE, W

27. pledge . Vil PRIE

28. ingrained adj.  MRIAFEIE

29. trunk n. REJEHED 1745, F&f
30. taboo n. 2=

31. track V. 1BIE

32. incremental adj. K, HEE

33. diaper n. il

34. downtrodden adj. #EHIK), Wi ERE
35. adorn V. el

36. mafia n. BT

37. toehold n. SRR

38. sewage n. s, Bk

39. strew V. U, O

40. harass V. FIHE, HEIE

41. endorsement n. A, Z&E
42. prominently adv. M, HEOH

43. clout n. A

44. haul . HRFEEIZE YD
45. detergent n. Rzl

46. scent V. fifieee A FIK

47. compress V. B, W4
48. contraption n.  #%hE, BEE

49. batch n. —#t, Et
50. nuance n. I ZE S
51. boutique n. K b

52. apparel n. s, KAk

(2) BRECPH AT, SERETHET I %
1.  property speculation  SHuFEEENL, 5 rE IO
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2. green agenda ICFERETVERY, SRR
3. GM food LR B

4.  carbon-neutral T A

5.  contractor AT

6.  ribbon cutting BIR

7. social fabric fhasgibg, HaRR

8.  green belt IR S A

9.  conurbation HEyo, A
10. energy-guzzling AR

11. material science and engineering ¥4 Bl £} 5% 5 T 1%
12. retail checkout counter Wit &

13. industry analyst  47NEZr i

14. market researcher T 5% i

15. recycled material Tﬁiﬁ ¥l

16. checkout lane i STBER NE/ el ]

17. wholesaler Ttt7yi|“J

18. quality check o

19. online retailer &%
20. profit /nonprofit structures a»ﬁ'J/EIFmﬁ'JFI‘IL*’]
() %iﬁ}ﬁ’ﬁi* HIkETEEM

(1 H
(2)
1.

EHER BRSO R S R TE R A TS AR X
ﬁé%ﬁfﬁﬂﬁ'—%ﬁ%ﬁiﬁ*ﬁ%%@%
Though it would have been easy enough to pick some technical quarrel
with him, over an undelivered essay for example, Dixon was reluctant to
do so.
I would rather tell you honestly we can't do something than to tell you
something we can do and later we would not deliver.
Used as they were intended, the totes can be an environmental boon, vastly
reducing the number of disposable bags that do wind up in landfills.
Maximizing their benefits requires changing deeply ingrained behavior,
like getting used to taking 30-second showers to lower one's energy and
water use.
Blending profit and nonprofit structures in order to get access to capital,
Ahuja has set up a for-profit unit, Conserve-HRP, which will buy the fabric
from the nonprofit side and handle the exporting.

HHUHT

— FEJHHMER

(—)

AR PR G OR TS MHGERRE, %45 2 I 7RISR

SCEEISCA TE SRR A

(=)

2 AR B YR A OGRS AR B R IA T 5 A
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= BRIMIREMERLER

(—) AR
(1) FERERICH HINF) B R E XA
1. invade V. (c& [
2. bunch n. W,
3. transparent adj. EHIMN
4.  rebel w. R
5. drab adj. BRI
6. scandal n. H e
7. currency n. bt
8. malicious adj. SEE
9. exhaust . FER
10. budget n. THs.
11. fraudulent adj. KB
12. vanish V. MEPS
13. defendant n. Bt
14. sniffout . K, wEEH
15. liaison n. SN
16. squabble n. b
17. unscrupulous adj. JCIE K]
18. browser n. W
19. discrepancy n. ZE
20. confusion n. TRHL
21. audit . %
22. eliminate V. HER
23. acquiescent adj. A
24. tout V. W
25. lure w. 51
26. dire adj. FERET)
27. temper V. eI
28. millennium n. —T4E
29. watchword n. %5, Frif
30. paradox n. HAH & 11
31. revival n. B2, K
32. frenzied adj. AL
33. saw n. Bk
34. aggravate V. R
35. mundane adj.  JFEM
36. cement V. N
37. proprietary adj. LA
38. rationale n. e
39. homogeneous adj.H—[¥]
40. acquisition n. Yy
41. clamor v. KRR
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42. fanatic n. I
43. skateboarding n. JEHIZZ)
44. upfront adj. AT, SR

45. unveil V. Lo (W, BRI R
46. spin n. N

47. quantifiable adj. 7 LATHE

48. ditto adv. [

49. onthe drawing board prep.  7EiHRIETE
50. behind the buzz n.%E )5 deffE

51. fork over V. CANIIEHL) 22 H, i
52. foot . oY

53. bitethedust v. KN

54. debut n. WISy, IR

55. newfangled adj. Frari
56. throwafit w. KRS
(2) ERERCHRENWAE, GeBHFEITHIESCE

1. pop-upad n. 5 T

2. netizen n. N

3. TVspot n. WAL )

4. pony up e, g

5. commercial-zapping CULFE FLAL Y H I DU e A5i1E 77 0D Bk ) 4
THT

6.  bottom line R[]

7. pitching 8y

(=) #REBIFHAK
(1) REBAEREM RSO A SRR IGEH A TSR X
(2) REMHERRIES XE AR AT

1.

It's the kind of innovation we've come to expect from the likes of Yahoo
and Google.

But it recently agreed to a $90 million settlement in a class-action lawsuit
brought by advertisers claiming that they were charged by the company for
invalid clicks.

With caution now the watchword, many marketers have put those ideas on
the back burner.

By now, boring banner ads have been discredited, and pop-ups seem to
aggravate users even more than TV spots during Everybody Loves
Raymond.

At the same time, it can build a database of its best consumers whose
loyalty it can cement with more targeted efforts like coupons and direct
mail offers.

Advertisers also are trading in their turf between TV shows for roles in
them—and movies, too.

BB K
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v F HRIAMESR
() AP T HR 2% A P o0 T RIS BRI 13 T A
I I ICE RSO TS AT AT A
() AR I AT SR AR TR T 5 iR

Wik, At 7

“ BERATR R MBI ER
(—) JAICEEA
(1) FERCP WAL BT & R

1. fritter away V. IR

2. schmooze . 1PN

3. booze-up n. PAEIRIF R 2
4. hangover n. 1 e

5. cut corners V. DUt &5 7 AT 5
6. scrutinize v. a0 A

7. wriggle out of . WL

8. participatory  adj. Z 511

9. rub shoulders with...v. Fl----- 3 fh

10.  idyllic adj. HH el 355 15 11

11.  invincible adj. ANFTHLAE

12.  layon w. St

13.  conduciveto V. Hai T

14.  bonding n. INGF SR

15.  one-off adj. —IRVEI

16.  theme V. 25 THREI TS S e
17.  backdrop n. P

18.  cater . I

19.  stingy adj. B

20.  rife adj. Sl (1)

21.  respondent n. BN BfxT 5
22.  misconception n. e

23.  chronicle v. 4

24.  miscarriage n. e

25.  perpetual adj. AW

26.  immerse V. IR

27.  lottery n. fh®

28.  stranded adj. PN AR

29.  pedestrian n. TN

30. cabby n. A=A AL

31.  baton n. EiFEE =

32.  orchestra n. ETZNIN

33.  understudy n. b

34.  acclaim n. R, X

35.  fortify w. iR
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36.  hard-wired adj. IR
37.  instrumental adj. HIWE, AEHM

38.  refurbish . A
39. dean n. &b, WIEE
40.  materialist n. Y s
(2) EFERXHFHENVARE, BERHERIEITHIECH %
1. cerebral palsy PN ENRE
2. mortgage payment A P I 43 B AT K
3. birth defect H AR B
4. cabin cruiser B R S B 2% U A
5. fitness chain 1L§ R
6. balance sheets FEAfER
7. Advisory Committee %\ﬁli AP
8. liaison R2% LA
9. guest-conducting wep R

10.  New York Philharmonic Orchestra  41%%% 5 R 4]
11.  terminal cance Jed i e 340
12.  gift certificate AL75

(=) ERBCPHANR
(1 BeBHEm BRI A RSB E A A TSR 3
(2) ReERRIES XA MR aF.

1. Sponsoring one-off cultural events or entertaining in artistic surroundings
can give your company a rarefied edge, while giving you plenty of time in
an elegant setting to get new business partners onside .

2. Happiness comes from experiences in which one's mental and emotional
energies are invested.

3. Just as happy families value pleasures that involve personal effort, so they
value possessions that have personal meaning, like Grandma's wedding
ring.

4. Sheets did everything himself because at the time he couldn't afford not to,
and now, when his grown children visit, it's his labors of love they recall
most fondly.

5. I realized then that life is too short not to do what's really important to you.

6. Winning a medal wouldn't change the good things I've gotten out of this
sport and the positive ways it has affected me.

FHNEITT ML
— FIHRMEXR
) AEPTTIRFIZRE R T M HRE R IR, a4 2% 2 0F T xR
SCEESOAR TSR A AR
() AEAARSERAT I AU SR AR T B 1T 5 0.
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“ BERATR R MBI ER
(—) JAICEEA
(1) FERCP WAL BT S LRI

© XN s WDDRE

BB WWWWWWWWWWRNNRNNNNNNNNRPRRRRERRRR PR
PO NOOOORrWNMPEOONDORMWDNDPEOO®NODORMWDNE O

savior n.
fraudulent adj.

deep-pocketed adj.
in the process prep.

an array of n.
arguably adv.
haberdashery n.

well-connected adj.

all but adv.
percolate .
fleece n.
peruse V.
Scrabble n.
hooded adj.
trustworthy adj.
solitary adj.
immemorial adj.
squad n.
intrusive adj.
proprietary adj.
merchandising n.
dawn n.
spark V.
release n.
wane V.

dire adj.
editorialise v.
peril n.
predator n.
consistent  adj.
spike n.
equivalent n.
sleight n.
biased adj.
cognitive adj.
splotch n.
preposterous adj.
excise V.
scroll n.
substitute n.
initiate V.

j&ﬂb%‘ R
U, VR
HEM

[i] Fsf

— R

Ui, 4B

551 i FH it
B 2SR AT
JLF, Z R
BiE, ik
B

W, 4ii
PR

A S

(ERGSERY Vi)
BT, AR E
TCVEIBIZHY, ATE
/NBA, AN
PNV PN ]
LRI, LS
VAR R, &

filh, RiMA
RATH)

Al

REFLE

ek, Bk
P

— 5, AR
KA GXHBIFHL
Sy, HEY
115, Fik
(A3 e (10,47 D 1)
I, AT
BEs, V5

)lul/ El/]

DIkr

HIEY) (X BEIRETRI 45D
A AR
G, Kt
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42.  correlate V. IRV S
43.  obsessive adj. H IR
44.  antagonistic adj. XFHUPER), TR
45.  rehash . LW EIR
46.  play out HIL CEFYD
47.  genuine adj. 1), fAmILsEn
48.  perch . WiET, AT
49.  meltdown n. WErE G
50.  covet V. HEYE
51.  exasperating adj. 5 GNP
52.  scheduled adj. T 1)
53.  slog V. A AEAT 13
54.  integration n. ZiE
55.  hold off . i 4iE
56.  ricochet . Lk
57.  innovative adj. BT
58.  reverse adj. FH I
(2) EREEXHFRENARE, EWHERIITHIESCHF:
1. online shopping W _L- I 4)
2. online marketing WYL
3. banner ad R
4. keyword search KEEIAHE R
5. search engine R 5|4
6. marketer 2L
7. social networking F1 25 I 4%
8. killer app A TGN AT
9. retailer FAET
10.  traditional marketing &4 4
11.  daily Web traffic !: 194 32t 3
12.  décor and design e
13.  conversion rate R
14. newsletter N TE R SR
15.  computer monitor THENLIE RS
16.  pixel n. B=
17.  byte n. T
18.  blogger n. TN
19.  computer programmer T HIFEL b
20.  digital media S
21.  operating system PERS
22.  shell out AT
23.  customize e, H P

(=) #REBICFHAK

(1) REBAEREMRRICT A R IR H A TS AR X

(2) REMHERRIFS XL AR AT
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Fortunately, there is a new alternative for online marketers, one that
combines elements of yesterday’s killer app, the search engine, with the
best parts of today’s, social networking.

There’s no question that social shopping could be hugely beneficial to
small businesses.

It's the sort of "our kids in peril” story——right up there with threats of
MySpace predators——that plays well as a three-minute television
newsbite or a three-paragraph op-ed piece.

. Whatever the benefits of newer electronic media, they provide no
measurable substitute for the intellectual and personal development
initiated and sustained by frequent reading.

If you compare what it can do now with what it could do just six months
ago, you’ll see a noticeable improvement.

Reaching for your wallet every time a new version of a piece of software is
released is just plain bad management.

40



II. FRUtHEERHENR

—\ RTHEZ B

YRS ) B AU TS S TN 2, AR BE IEAA AT R L Rl R4
WEENE ST T 450, IF RE BRI SOR SR ABLEE 52 30 5 DL AT S I L%
. RTHZEHEMHUH

1. Fe B (RIS OaBE ), WCh Eg, big a0 ok 2 AL AR
2009 49 HEE—R

2. BEEHM (DACKEIEEY 1—4 M, Hrom e, SMEHE ST HR
FEHAR, 2002 4 8 HEE—R.
=. B¥TERR

1. S NSRRI RO SL I SR S0, BARAE A, AR5 Se G 14k
WS HAZE, R B OISR, In DLCPR I8 RE b 78 RS LAY K1

N

B

i

o

2. AR BURSOMOBHE, NSNS AL, BORE, BRI 32 2
W R M BRI HRE, AR R SOMURS Tl V2 A U Ak i inl i, A3
FEAS PR R BRAA A R I8 21 70% LA I

3. ZRIRgBi BEGE N TR AR AR D B RE ), AN IX R
WA B T2 AR AR RSO R R AR N Th S RN T . TR 1,
TR AT B PR IR E R, JF LR s e ) .

4. “EANAZIEONSL I L, ST I, R URAN F I ), Gk
g (b E HRY B SRAMEIR T EA S0, Wl Fortune, The Economist,
Business Week, Reader’s Digest. Advertising Age. World Today. Monthly Review,
Time. Forbes. Far Eastern Review &5, [zt F rh i 21 ] Ul HE s, A4
TN, BT AR OORE, SRS SO O, JERERR S I R T HERE 53
M, KW MZESHES, IEMSasrEE 2. aI MR A 2% 4, il
BRI HOFEAN L, R TR SR S SO R 25 AR, S SRR S5
HIFEARME S
9. Xtk B E I E K
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1. AR S S B A E B, FHEY SN, ki
A - 00T N AR A K RN E 15 B N RN AL R, LR A2 2%
o, WIEATRAE RO . 2 VGBI I 2K, X A H BT D) & S
ol RRIES: 2 U5k B 80 B 2 45 ) 22 B A0 R

2. TG HEEE T AR X AN G B S 7 T AR DR, [R5 S
DU RIS i o il En UORIRE e, 1E— 0 s sz bris 9B RE ) .

3. XTI N AN LU R AN F, AN BLBU o oty LA
AR5z YRR A R85 9% 252 AL I 1 45 DB I B2 RE 0, T AN i S5 0 o 15 e 4k
BTG R I AN 6
Fiv KT RARE THE

1. ASURFR I 25 A2 i 0 A A KA IR SR EAT 1) Y0 [ R A o 2
SR o« 1% N 2 B 25 AU B R RE I =, (R AR TF, K2
HOaUR B AU 1 25 FRI B AL, SIS 5 BRI B 4 .

2. IR 1 A B DR SOAH 2 T B R SO ) (WAL . AR, FidF
RAUC, REMED FRE A Ty B B MEVUARSIR, FERRR A5 T BT o 1 4
HLBIZ R Sl 20%, 57 30%. BeHE T 30%. A 20%.

3. AVRFER AR S 0N HIFITE VLS (B FE 8 (20 8D, Bk
(10 @D B ELREAE (20 @) P sed B (10 8D, seh) FH i (7
—8 ) 4,

4. ARFERH B N EER, HulrE oy 150 704,
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Bfsx. REAYZE.
. Vocabulary and structure (20%)
M A, B, C. D WUAETR T, et —> 1Rl Ze i o fe 4230 (1 328 T
1. The combination of rising inequality and falling poverty could well be an

enduring feature of the new economy.

A. lasting B. interrupting C. inseparable D. important
M AL By C. D WUATEI, 2t —AN IR 2 2
1. After the departure of the chairman, resumed the discussion but

could not decide on anything.
A. another B. others C. the others D. the other
I1. Error Identification (10%)
1. There are many different ways of comparing the economy of one nation with
A B

those of another.

C D

I11. Reading comprehension (40%)

International trade is the exchange of goods and services produced in one
country for goods and services produced in another country. There are several reasons
for it. The distribution of natural resources around the world is somewhat haphazard:
some nations possess natural deposits in excess of their own requirements while other
nations have none. For example, Britain has large reserves of coal but lacks many
minerals such as nickel, copper, aluminum etc., whereas the Arab states have vast oil
deposits but little else. In the cultivation of natural products climate plays a decisive
role. Some products will only grow in tropical climates whereas others, such as citrus
fruits, require a Mediterranean climate. Moreover, some nations are unable to
produce sufficient of a particular product to satisfy a large home demand, for example,
Britain and wheat. These are the reasons why international trade first began.

With the development of manufacturing and technology, there arose another
incentive for nations to exchange their products. It was found that it made economic
sense for a nation to specialize in certain activities and produce those goods for which
it had the most advantages, and to exchange those goods for the products of other
nations which had advantages in different fields. This trade is based on the principle
of comparative advantage.

The theory of comparative advantage, also called the comparative cost theory,
was developed by David Ricardo, and other economists in the nineteenth century. It
points out that trade between countries can be profitable for all, even If one of the
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countries can produce every commodity more cheaply. As long as there are minor,
relative differences in the efficiency of producing a commodity even the poor country
can have a comparative advantage in producing it.
1. Which of following is not mentioned as one of the reasons why international
trade first began?
A. The random distribution of natural resources.
B. The role of climate in the cultivation of natural products.
C. The inability of some nations to be self-sufficient in certain products.
D. The principle of comparative advantage.
2. The term “made economic sense” in the second paragraph can best be
replaced by
A. “was profitable”
B. “was economically possible”
C. “saved money”
D. “made money”
3. What kinds of goods should a nation specialize in producing?
A. Those goods for which there is a large home demand.
B. Those goods which can be exchanged for the products of other nations.
C. Those goods for which it has the most advantages.
D. Those goods which it can produce more cheaply.
4. Which of the following is not true of the comparative advantage theory?
A. It was revised when international trade first began.
B. It was constructed in the 19" century.
C. It was developed by some economists.
D. Itis also known as the comparative cost theory.

IV. Translate the following words and expressions(10%)
A. From English into Chinese:
1. fixed assets
B. From Chinese into English:
1. Ep
V. Translate the following into Chinese (10%)
1. You can handle people more successfully by enlisting their feelings than by
convincing their reason.
VI. Translate the following into English (10%)
1. WRBEAKIIEAERE, Rl KB BIAEHA
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